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Sketch of Avalon Headland, Arthur Murch c. 1950s. 1 of 2.
© Murch Estate. Private collection.
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Executive Summary
Smart places or places that survive and develop are those that are connected
- where people are linked through a shared sense of identity and attachment
and through interesting and accessible spaces that encourage dynamic human
interfaces - for the individual and for groups, be they residents or visitors.
Culture has a key role in this – it brings people together and encourages
people who have never talked to each other to meet and explore ideas. It
fosters communication between generations and it makes people happier and
healthier. Culture can build inclusion, confidence and can foster a sense of
belonging.
Further to thinking about the role of culture, cultural economies in particular
deliver cultural vitality. It's part of the ecosystem where people move around,
share skills, cooperate, earn wages or give for mutual benefit, where they are
connected at leisure and at work. The connections can be economic but also
cultural and social. Cultural tourism can be part of the cultural or creative
economy and is recognised as a valuable tool for encouraging economic
revitalisation and community development.
This Report documents a pioneering cultural planning project on Sydney’s
Northern Beaches. The Avalon Beach Cultural Mapping Project applied cultural
mapping as a key information source in the anticipated development by
Northern Beaches Council of a new strategic Masterplan for Avalon Beach.
Our Project has been a ground breaking, grass-roots driven initiative aimed at
raising awareness of the richness of Avalon Beach’s cultural resources,
providing evidence of cultural strengths and weaknesses, encouraging
community creativity and new ideas, building sustainable opportunities for
community development and fostering new avenues for economic growth.
This is more than a list. Rather it is an initiative that provides robust evidence
for celebrating Avalon Beach’s distinct character and offers a platform for
ensuring Avalon Beach’s viability and amenity into the future.
As the speed of change and shifting expectations impact on our communities,
more effective and integrated approaches to urban planning are being tested
in Australia and internationally. This Project represents evidence-based
thinking where a systematic approach to problem solving and decision
making is based on the collection and analysis of data rather than on nonobjective gut feelings. Taking a more rigorous approach is critical when
resources are scarce and competition is fierce. It makes for better priority
setting and for optimal and equitable resource (often government) allocations.
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This Project is also a unique community-led, grass-roots initiative, conceived
and delivered by the community as a planning tool for the Avalon
Preservation Association as it anticipates the forthcoming Avalon Beach
Masterplan. The Avalon Beach Cultural Mapping Project has been developed
by skilled and qualified professionals based on community consultation which
engaged with diverse voices including with Avalon’s young people – students
at Barrenjoey High School. It is anticipated that, although this is not a
Northern Beaches Council generated Report, it will nevertheless, inform the
Avalon Beach community, the Council and other stakeholders with an interest
in Avalon Beach’s future.

Avalon Beach snapshot








Distance from Sydney CBD 37km
Village developed from 1920s
2011 population was 10,602
73% born in Australia
91% English spoken only at home
Weekly income above NSW State average
Above national average for employment in the broad arts/ creative sectors.

Why cultural mapping?
Cultural mapping has been described by experts as “consultation and a
rigorous process of detailed research – quantitative and qualitative – into
diverse cultural resources and diverse cultural needs and it includes a fully
consultative and rigorous process of community cultural assessment”.1 Cultural
resources are ‘ordinary, everyday and diverse’ and they are different for every
place or locality. At the heart, cultural resources should embrace traditional
art-form based resources but must also take into consideration those aspects
of place that are connected to or influence local ways of life.

Mercer, Colin, Cultural planning for urban development and creative cities, unpublished manuscript, 2006.
www.kulturplan-oresund.dk/pdf/Shanghai_cultural_planning_paper.pdf
1
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Setting the geographic scope

©

SymStudio 2015

Cultural Mapping Project outline
The Project has aimed to be inclusive, based on the following values or
principles:






Integrated and collaborative planning
Open communication
Participation and consultation
Excellence in professional cultural planning practice
Providing value for money.
The Project Team engaged with the local community in collecting data via
workshops, postcard distribution and interviews with key stakeholders. From
the outset, the project aimed to integrate the voice of Avalon Beach’s youth
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into its data gathering. Ultimately the Project partnered with Eramboo Artist
Environment and Barrenjoey High School to invite Year 9 students to work
with well-known photographer Sally Mayman as professional artist mentor to
contribute ideas and capture the essence of Avalon via their creative artworks.

Mapping Project findings
Avalon’s cultural ecosystem is made up tangible elements, such as its much
loved community library, the beach, the cinema and schools, artists across all
artforms, cafes and beach culture businesses, and it also includes more
intangible aspects such as the village atmosphere, the distinctive local
traditions including ‘kamikaze corner’ installations and community notices on
the Bilgola Bends. Parts of that intangible heritage are the stories and customs
related to Guringai cultural history and heritage. These all provide the reed
beds for understanding and building Avalon’s cultural ecology.
Avalon’s creative or cultural resources make up a cultural ecosystem which is
fed by the wide range of localized artistic creativity that has been happening
across the Avalon community for nearly a century. This aspect of Avalon is
widely acknowledged and encouraged, but until now the extent of the cultural
ecosystem has not been documented or its detail understood.
The Avalon Beach Cultural Mapping Project confirms that Avalon Beach is a
hub of arts and cultural energy on Sydney’s northern beaches. It is the home
of a significant number of practitioners who are operating as sole traders or
as small enterprises. Avalon’s creative economy takes in the mix of individual
practice and small businesses spanning the arts, culture, screen media, design,
publishing, architecture, and fashion. It enjoys concentrations of architecture
and design practice as well as the visual arts, crafts and music.
Avalon Beach’s cultural assets or infrastructure also includes a community with
a strong sense of identity, places rich with character and meaning, spaces that
encourage community cohesion and participation, a sustainable and resilient
volunteer sector and a dynamic creative economy. Avalon Beach residents also
enjoy a distinctive coastal lifestyle with their own customs and traditions –
think Bilgola Bends as a community notice board and Kamikaze Corner
roundabout installations. The rich natural resources – e.g. waterways, beaches,
views, footpaths – add to the diversity of the area’s very localized community
cultural asset base and these contribute to the place’s character and are
highly valued by the community and by visitors.
Of course Avalon Beach is not perfect – although described as a paradise for
lotus eaters, in fact it experiences community rivalry, animosity and diverse
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views on a range of important community matters. This is a healthy aspect of
Avalon’s culture and contributes to its capacity to engage openly across
generations in civic debate and the sharing of ideas.

Avalon Beach SWOT
C U L T U RA L S T RE N G TH S

C U L T U RA L WE A K NE S S E S

- Active and sustainable community
organisations with a respected voice
- Community goodwill and expertise in place
- Evidence of a strong creative community
- Strength of Avalon Village street structure
(wide streets/ laneways/cross street at the
heart) provides a natural precinct or activity
hub
- Distinctive geography and natural
environment
- A human scale streetscape
- Long-standing and established sense that
Avalon is an artistic coastal community
- Foundations exist for an emerging creative
economy/ creative cluster
- A rich level of basic cultural/arts assets
- An emerging community commitment to
taking ownership as citizens to make Avalon
Beach even more liveable
- Understanding at the community level of
integrated, holistic placemaking: or planning
that is informed by community voices and
dialogue.
- Dynamic population including young families
and older adults
- Well educated and travelled community with
many ideas and experiences to offer
- Broad recognition (by young and old) of the
diverse elements that make up Avalon’s
culture and cultural life.
- It’s Time – Sydney is experiencing a ‘cultural
moment’ with a heightened understanding of
what may be possible to enhance local places
through cultural initiatives
- Long community history in taking the lead in
building Avalon’s cohesive community
sometimes but not always in partnership with
the local Council.
- Strong tradition of volunteerism

- Limited resources (financial and human) to
support Avalon’s arts and cultural activities.
- Absence of a voice to coordinate/ advocate/
network/ initiate on behalf of Avalon’s creative
community.
- Where is the cultural champion?
- Focus on cultural facilities rather than
programs/ services/ projects and other cultural
infrastructure when considering arts and
cultural development
- Static numbers of empty shopfronts in
Avalon Beach village
- Relatively limited knowledge of community
cultural needs.
- Limited knowledge of the economic impact
of Avalon’s creative industries
- No coordination of facilities that encourage
creative skills development and participation
in the arts across all ages
- No strategy to foster pop-up incubator/
studios/ creative enterprises
- Small scale & flexible performance space to
showcase local talent is missing
- Absence of public art and interesting public
space
- Competition across Sydney in building
creative community branding
- A vulnerable streetscape
- Limited acknowledgement of Aboriginal
history and culture
- Under-the-radar access to Avalon’s history
and heritage through stories and
interpretation.
- Old fashioned or traditional events
management approach to the design and
presentation of events and experiences
- Silos of interest/ competition impact on
future thinking
- Limited heritage items protected by statute
and Avalon’s heritage is therefore vulnerable.
- Limited marketing of Avalon Beach to
cultural tourists due to under-developed
creative community brand.
- Gaps in knowledge of Avalon Beach’s unique
cultural strengths results in unrealised
potential for residents and for visitors.
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Avalon Beach Cultural Inventory Categories with Totals

Painters, sculptors
Craft/ Artisans
Film and video/

Singers / Actors / Writers

movies

Musicians/Bands/Choir

Architectural services

Graphic designers

Graphic design

Choreographers

Theatre companies

Film/video makers

Publishing

Multimedia artists

Art dealers

Photographers

Art galleries

Fashion designers

Radio & TV

Historians

Schools - Pre-school,

broadcasting

Arts Administrators

Primary, Secondary

Jewellers

Creative
cultural
occupations
138

Creative

Book shops

cultural

Cafes/bars
Beach/surf culture

businesses

Florists

151

Cultural tourism
Restaurants

Arts/cultural groups

Community
cultural
organisation
49

Lifelong learning
Historical societies
Community
organisations
Sports organisations

Arts centres

Festivals

Festivals &

/ events

events

Artists
trails

Spaces
&
Facilities

Avalon
Beach
Cultural
Resources
628

26

Markets

141

Museums
Community

Art galleries
Club venues
Sport/playing

Aboriginal

49

heritage

heritage

Intangible

48

assets

Beaches

Ocean pools
Netted pools
Laneways

Cultural
sites
Stories

20

Gardens

fields/courts

Wharves

6

Cultural

Customs
Oral

Waterways

Books

Stories

Walkways

Public art

Customs

Views

Heritage

Oral traditions

items/areas

Place names

Monuments

Knowledge

Flora/Fauna

Theatres

Churches

heritage

Reserves

Cinemas

centres

Natural

Parks

Libraries

Collections

traditions

Signs
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Ranking our cultural assets
Community feedback on highly regarded assets was collected via postcards
and also during class time at Barrenjoey High School. The most identified
assets were in the Natural Environment Theme (26) followed by 15 assets
identified in the Spaces and Facilities Theme. Cultural Heritage items are
highly valued (11). Five items were listed as priority cultural assets in the
Festivals and Events Theme.
AVALON BEACH RANKED CULTURAL

AVALON BEACH RANKED CULTURAL

ASSETS – GENERAL COMMUNITY

ASSETS – YEAR 9 AND 10
BARRENJOEY HIGH STUDENTS

1. Avalon Recreation Centre

1. Avalon Skate Park

2. Avalon Community Library

2. Village shops

3. Avalon Cinema and
Avalon Beach and Headland (equal 3rd)

3. Creative Creatures Film Festival

4. Local creative/ artists

4. Avalon Market Day

5. Avalon Surf Club

5. St Michael’s Cave

6. Gum trees and tree canopy
Angophora Reserve (equal 6th)

6. Bangalley Headland

7. Avalon Golf Course

7. Surfing at Avalon

8. Bangalley Headland

8. Avalon Beach
9. Little Avalon surf break

Summing up and next steps
Avalon Beach is a coastal village rich in creativity, ideas and skills with a
strong and resilient community spirit. In Avalon Beach the simple pleasures of
everyday life are valued. It is a place where young and old residents as well as
visitors coexist in a respected mix of edgy, creative chaos and traditional ‘tidy’
public urban spaces. Avalon Beach has developed its own cultural ecosystem
with many parts linked by resilient relationships and long-standing networks
of association which can be broadly listed as specifically ‘cultural’ based on
the definition of culture applied in this Mapping Project. In Avalon Beach, a
study of local history tells us that a critical mass of voices can be quickly
mobilised to ensure that village values developed over time are respected,
championed and nurtured for future generations.
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Avalon Beach has the ingredients for the future. Its scope of cultural resources
provide powerful evidence to inform future planning based on the creativity
of its community, its sense of community spirit, its distinctive places, the
pristine natural environment and its appetite for improvement based on
collaborative action.
This Project has focused on small steps, on small-scale strategic actions and
not on large-scale, anchor infrastructure projects such as a regional gallery or
performing arts centre. Avalon Beach needs levels of investment in civic assets
that are equitable and that result in outcomes that can be enjoyed by many
and not just by those with the loudest voices or who represent narrow
interest groups. The challenge in this is to make the arguments that ensure
the rich network of current assets is recognised, that gaps are acknowledged
and resources found to make improvements through collaboration at both the
political and the community level. This needs active and ongoing consultation
as well as community leadership in step with political support.
As a living, organic village the traditional Masterplan or land-use, built
environment approach may not work for Avalon Beach. Avalon requires a
suburb or village focus and not an inner-city, dense-living focus. In other
words, for Avalon Beach, generic planning or the one-size-fits-all template
may need to be adjusted. Rather for Avalon Beach, the plan may need to
mash together and align placemaking, cultural development, economic
planning and community development whilst at the same time conserving the
natural environment.
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Behold the Vale of Avalon, ca. 1920s. Courtesy Avalon Beach Historical Society

Avalon's cultural assets are dispersed across a rich mix of locations between
the ocean and Pittwater. Now that they have been documented, efforts can be
made to build connections between them and to strengthen Avalon as a
cultural precinct or hub. Avalon's natural landscape – what Arthur Small
described as the Vale of Avalon - lends itself to clusters of creative activity
defined by a unique topography. Not for Avalon the strip development;
instead Avalon can be readily identified by its unique cross roads or junction
at the cultural heart of the village along with its network of connecting
laneways and its all-encompassing tree canopy and waterways.
Further, Avalon Beach needs to deliver an authentic and engaging experience
for locals and for visitors, including making sure that the familiar and
traditional streetscape and public spaces are memorable and distinctive, or
perhaps capitalising on events that add to Avalon's sense of difference and
creativity.
The Recommendations listed below have emerged from the community or
have resulted from the analysis of the data. They have not been ranked and
have not been costed but they do provide a short, medium and long term
roadmap of suggestions for Avalon Beach’s future cultural development. Most
importantly, this Project marks the very beginning and not the end of
mapping efforts and cultural planning for Avalon Beach. The cultural resources
framework presented by this Project reflects Avalon Beach’s culture in 2016,
but culture is fluid and changing and so the framework has been designed to
be flexible to reflect change over time.
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To progress the ideas and Recommendations, the Avalon Beach community
will need to take the lead, to champion Avalon Beach as a creative hub, build
relationships and broker outcomes with key partners including in particular
the Northern Beaches Council as well as with Avalon Beach’s lead community
organisations.

Recommendations for Avalon Preservation
Association:
1. Formally present the Avalon Beach Cultural Mapping Project Report to
the Northern Beaches Council for information
2. Avalon Preservation Association to convene a community forum to
brief the Avalon community on the Project, its outcomes and to
consult on strategies for the future
3. Establish mechanisms that will broker and maintain cultural planning
momentum for Avalon Beach including
-

Integration of Project findings into the preparation of the Avalon
Beach Masterplan

-

Maintenance of the Avalon Beach cultural resources/ assets
inventory

-

Identify resources to commission a Postcode 2107 scan of the
Australian Bureau of Statistics creative industry classifications to
better understand the scale of employment in the creative
industries by residents of Avalon to inform the development of a
distinctive Avalon Beach brand or identity.

-

Develop an Avalon Beach cultural needs analysis that compliments
and updates Council’s 2011 Arts Issues Paper and draft Community
Strategic Plan Issues Paper 2016 and builds on the assets and gaps
in the Inventory.

-

Prepare an Avalon Beach Cultural and Creative Industries Plan to
inform future planning priorities specifically for Avalon Beach
including consideration of the development of an empty space
strategy, public art strategy, urban design principles, review of the
Avalon Beach heritage inventory and development of cultural
tourism strategy incorporating a cultural events action plan and
way-finding signage strategy.
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Tia Parkes & Charlotte Scott, Year 9

Zoe Kemp, Year 9
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Acknowledgement of country
This Project acknowledges and pays its respects to the traditional owners of
Pittwater and the Northern Beaches, the Garigal people of Guringai country,
and also to the Elders past and present.
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Introducing the Project
Building and maintaining cultural vitality is challenging for cities as well as for
towns and villages. Thinking and doing something about ensuring that your
place has the essential ingredients for vitality is complex but it is essential for
meaningful and effective urban planning. As the speed of change and shifting
expectations impact on our communities, more effective and integrated
approaches to urban planning are being tested in Australia and
internationally. Effective planning strategies need to be identified including
imaginative ways to explore the possibilities, to identify stumbling blocks and
to engage many voices in discussion about the future of their place.
Making connections between place, identity, space and quality of life is
emerging as a focus where spatial thinking is linked to economic
development, to urban design, cultural vitality and social inclusion.
Underpinning this emerging direction is the acknowledgement of the power
of community engagement and participation, where grass roots voices are
respected and where collaboration is encouraged. Top-down planning based
on authority and control has not worked. Rather, building ownership and
connection through participatory planning provides a more realistic and
inclusive road map for the future.
Building evidence that informs urban planning and provides a reliable base for
decision makers is a critical step in the planning process. Now after decades
of being on the margins, cultural mapping provides a systematic and holistic
tool for better understanding the cultural ecology of a place – and ensuring
that the interrelationships that make up culture are identified, documented
and considered.

The most fundamental goal of cultural mapping is to help communities
recognise, celebrate and support cultural diversity for economic, social and
regional development.2
This Report documents a pioneering cultural planning project on Sydney’s
Northern Beaches. The Avalon Beach Cultural Mapping Project applied cultural
mapping as a key information source in the anticipated development by
Northern Beaches Council of a new strategic Masterplan for Avalon Beach.
Our Project has been a ground breaking, grass roots-driven initiative aimed at
raising awareness of the richness of Avalon Beach’s cultural resources,
providing evidence of cultural strengths and weaknesses, encouraging

Mapping culture; a guide for cultural and economic development in communities. Canberra: Department
of Communications and the Arts, 1995.
2
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community creativity and new ideas, building sustainable opportunities for
community development and fostering new avenues for economic growth.
This Project Report documents the community cultural mapping project. It is
presented in two volumes: Volume 1 provides the Project Report with
Executive Summary and Volume 2 provides a themed or category summary of
the Avalon Beach Cultural Resources Inventory. The Report is based on
community commitment and caries expectations with proposals for next steps
that have been informed by specialist knowledge and expertise as well as
community consultation and rigorous data gathering. The Report provides an
indication of the Avalon Beach community’s keen interest in actively
contributing to planning for Avalon’s future in close collaboration with the
Northern Beaches Council. However, as is the nature of grass roots led
initiatives, suggestions for the future are suggestions only: they have no
resources attached and form part of the suite of planning tools available to
the Council in its consideration of local government-wide priorities.

Disclaimer and Limit of Liabilities
This document was compiled by Sue Boaden Cultural Planner as Avalon Beach
Cultural Mapping Project Team Coordinator. The scope of the services which
has resulted in this Report was defined by time and budgetary constraints and
the availability of related and relevant reports and other data. Research was
limited to those sources including workshop feedback, postcard data and
web-based data available to the author within the timeframe of the Project.
Although Sue Boaden Cultural Planner believes the content to be accurate,
complete and current, all content is provided ‘as is’ without any warranty of
any kind including but not limited to the accuracy, completeness or currency
of the content. The content of this Report may include technical inaccuracies
based on the data available.
Sue Boaden Cultural Planner accepts no liability or responsibility whatsoever
for or in respect of any use of or reliance upon this report and its supporting
material by any third party.

Copyright, moral rights and right of use
Sue Boaden Cultural Planner asserts its Moral Rights in this work, unless
otherwise acknowledged in accordance with the Copyright Amendment (Moral
Rights) Act 2000 (Commonwealth). Sue Boaden Cultural Planner’s Moral Rights
include the attribution of authorship, the right to not to have the work falsely
attributed and the right to integrity of authorship.
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A list of Team Members is provided at Appendix 1
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Project background
Looking back, 2014 was a critical year for thinking about Avalon Beach
village’s future directions. In June of 2014 interested members of the
community met to explore potential new uses for the underutilised Avalon
Golf Clubhouse. In October 2014 the Avalon Palm Beach Business Chamber
convened a meeting of local community organisations to explore the
opportunities presented by the then Pittwater Council’s forthcoming Avalon
Beach Masterplan. Based on discussions at the October meeting, in November
2014, a small team of Avalon locals with professional urban planning/cultural
planning/public art planning, theatre production and place making skills met
to explore ways to inform the Avalon Masterplanning Project.4 Their concerns
were focused on ensuring that cultural matters were on the agenda for the
Avalon Beach Masterplan. They committed to working pro-bono on the
Project in consultation with the Council, community organisations and the
broad Avalon Beach community.
At that first meeting it was agreed that in the longer term, the preparation of
an Avalon Beach Cultural Plan could be the main objective and that, as a first
step, the group would prepare an Avalon Beach Cultural Inventory or Map
that would identify Avalon’s cultural assets, along with any gaps. This
information would establish an evidence base for the anticipated Avalon
Beach Masterplan and would also provide key data for the development of an
Avalon Beach Cultural Plan. Of course the resulting cultural resources
framework presented by this Project reflects Avalon Beach’s culture in 2016,
but culture is fluid and changing and so the framework has been designed to
be flexible to reflect change over time.
By mid-2015, the Avalon Preservation Association (APA) had taken the lead in
the development of planning data that could inform the Masterplan. The APA
hosted two Vision planning workshops and also committed to supporting the
Avalon Beach Cultural Mapping Project. At Avalon Market Day in November
2015, the Cultural Mapping Project Team launched the Mapping Project with
the distribution of preliminary data collection postcards seeking community
feedback on Avalon Beach’s top 3 cultural assets. The Project was on its way.

4

A list of the Avalon Beach Cultural Mapping Team members is listed at Appendix 1
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Avalon Beach Quick Facts
Avalon Beach (postcode 2017) is located on the Northern Beaches of Sydney
in the new Northern Beaches Council Local Government Area. The suburb acts
as a hub for the nearby feeder villages of Palm Beach, Whale Beach, Clareville
and Bilgola Plateau and for the small more northerly located hamlets on the
western shore of Pittwater (Great Mackerel Beach, Coasters Retreat, The Basin
and Currawong).

Avalon Beach snapshot
Based on the 2011 Census5, the following provides a summary snapshot of
key demographic data:
CATEGORY

S T A T IS T I C

NOTES %

History

First formal
settlement 1921

Land granted to Father Therry in
1833. Arthur Small purchased 60
acres of land 1922.

Distance from Sydney CBD

37 km

People

10,602

Male

5,177

48.8%

Female

5,425

51.2%

Aboriginal & Torres Strait Islander
people

33

0.3%

Median age

43

Children aged 0-14 years

2,226

21%

Age 65 years and over

1,749

16.5%

Married

6,000

56.6%

Never married

3,636

34.3%

Australia

7,827

73.8%

England

1,038

9.8%

Cultural and language diversity
Country of birth

Ancestry

5

Complete data for Avalon is provided at Appendix 4.
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CATEGORY

S T A T IS T I C

NOTES %

English

5050

34.2%

Australian

3942

26.7%

Irish

1384

9.4%

Bachelor degree level

1671 or 30.2%

National data in 2015 indicates
that 29% of Australians aged 15
to 74 had a Bachelor level
degree.

Certificate level

1367 or 24.6%

National data in 2015 indicates
that 31% of Australians aged 15
to 74 had a III or IV level
Certificate.

Personal

$752

NSW State average $581

Family

$2,146

NSW State average $1,477

Household

$1810

NSW State average $1,234

No religion

31.6%

NSW State average is 17.9%

Anglican

25.5%

19.9% NSW State average

Catholic

21.6%

27.5% NSW State average

English spoken only at home

9,718 or 91.7%

NSW State average is 72.5%

Households where 2 or more
languages are spoken

289 or 7.9%

NSW State average is 24.3%

Worked full-time

2,952 or 55%

NSW State average is 60.2%

Worked part-time

1,924 or 35.8%

NSW State average is 28.2%

Unemployed

206 or 3.8%

NSW State average is 5.9%

Level of Education

Median weekly incomes

Religious affiliation

Language

Employment

Industry of employment
School education

233 or 4.5%

Residential building and
construction

210 or 4.1%

NSW State average is 1.6%

Architectural, engineering and
technical services

195 or 3.8%

NSW State average is 1.6%
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CATEGORY

S T A T IS T I C

NOTES %

Computer system design and
related services

156 or 3%

NSW State average is 1.7%

Arts and recreation services

91 or 1.75%

.

Preliminary analysis of employment
in broad arts/ cultural sectors by
Avalon residents including
architecture and arts and recreation
but not including software
development.

5.5%

In 2011 3.5% of jobs in Australia
were in the broad creative
industries.6See more in depth
analysis of Avalon’s Creative
Industries later in this Report

Summary Analysis
The Australian Bureau of Statistics data indicates that 21% of the Avalon
Beach community were 14 years and younger in 2011 whilst 16.5% were older
than 65 years. The median age is 43 years with the majority (73.8%) born in
Australia. Avalon Beach enjoys multi-generational lifestyles with a diverse
blend of ages living across the community. 91% of Avalon beach residents
spoke English at home and this is well above the NSW State average (72.5%).
In Avalon Beach 7.9% of households speak more than one language. This is
well below the NSW State average and reflects the village’s predominantly
mono Anglo- culture.
30.2% of the community hold a Bachelor’s degree level qualification which is
just above the national average. Family and household income however is well
above the NSW State average where 55% of those Avalon residents working
were working full time or 35.8% working part-time.
Above NSW State average Avalon residents are employed in the school
education, construction, architectural and computer systems industry sectors.
Avalon Beach residents are engaged in emerging business sectors that are
broadly creative and innovative and preliminary analysis indicates that the %
of residents employed in those sectors is well above the national average.
(5.5% Avalon: 3.5% national). Unlike more traditional sectors of the Australian
economy, these employment sectors have been identified as catalysts for
growth (not decline) and provide a positive picture of the potential for
Avalon’s creative residents to make a contribution the village’s future
economic and social sustainability.

6

Andersen, Lisa, Ashton, Pau and Colley, Lisa eds. Creative Business in Australia. Sydney: UTS, 2016.p. 28.
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A Vision for Avalon Beach
This Vision was developed in late 2015, based on feedback at two community
workshops, by SymStudio on behalf of the Avalon Preservation Association. It
was developed as a preliminary step in informing the forthcoming Avalon
Beach Masterplan budgeted by the Northern Beaches Council and due for
commencement in the 2016/17 financial year.

A Village Haven – a multi-faceted peninsula community cultivating
creativity, bio-design and quality of life.








A casual peninsula village where a multi-faceted community expresses
creativity, curates bio-design and values quality of life;
A haven where a sublime interplay of landforms, water and tree canopy
connects with place;
An active and healthy community that values heritage and nurtures the arts
and architecture;
Local trade favours products and services derived from nature; contextual
architecture and unrefined materials that enhance over time.

Driving Principles
These principles provide a summary of values, a tool box for decision making
and planning.


Cultivate creativity
Support the creation of ideas – mentoring, all-age incentives, facilities and
expansive thinking.



Preserve historic cultural heritage
Celebrate the arts, history and architecture



Connect
Acknowledge links to the region and use technology to access the global
community



Quality design
Reflect fine grain and pedestrian scale.



Environment and climate
Protect, supplement and emphasise landscape, water and tree canopy whilst
providing human protection, shelter and comfort.



Flexible start-up hub
Facilitate the exchange of information, provide physical and virtual hot spots,
and promote products and services via home-based industries.
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Cultural mapping
What is it?
Understanding the value, scale and relevance of a community’s cultural
resources or assets is an important aspect of broad place-based planning.
Cultural mapping is an emerging planning tool that, rather than guessing or
taking a stab at what you think makes up the cultural resources of that place,
utilizes technology and community engagement to build a systematic picture
or inventory of current assets and to monitor those assets over time. And for
cultural mapping to be useful and strategic it must include more than arts
resources.
Colin Mercer, a pioneering expert in community cultural planning, described
cultural mapping as “consultation and a rigorous process of detailed research
– quantitative and qualitative – into diverse cultural resources and diverse
cultural needs”.7 Mercer took the lead in promoting the idea of cultural
planning as a “fully consultative and rigorous process of community cultural
assessment” or in other words cultural mapping.

Understanding cultural resources or assets
To quote Mercer, cultural resources are ‘ordinary, everyday and diverse’ and
they are different for every place or locality. At the heart, cultural resources
should embrace traditional art form based resources but must also take into
consideration those aspects of place that are connected to or influence local
ways of life. These could include sport and recreation, the natural
environment, history and heritage, tourism, landmarks, creative economy,
urban design, streetscapes and so on. The list cannot be definitive since the
culture of each place is different; and to make matters more complex, cultural
assets may be:



Tangible – those physical assets present in a place, and
Intangible – assets that reflect for example stories, traditions, skills, knowledge,
customs and which provide a sense of identity and continuity.
Defining Avalon Beach’s culture for this Cultural Mapping Project is discussed
later in this Report.

Mercer, Colin, Cultural planning for urban development and creative cities, unpublished manuscript, 2006.
www.kulturplan-oresund.dk/pdf/Shanghai_cultural_planning_paper.pdf
7
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Scoping the study
This Cultural Mapping Project, from the outset, took a best-practice approach
based on consultation, collaboration, communication, inclusion and
innovation. The Project Team was committed to fostering an integrated
approach to future Masterplanning for Avalon and this included the value that
is placed on each of the critical planning pillars of sustainability –
environmental, social, cultural, and economic. Our Team understand the
synergies between arts and cultural development, economic development
and place making and sought to strengthen and celebrate Avalon’s potential
as a creative industry hub on the Northern beaches. We also shared the
then Pittwater Council’s hope, that this Project could be a planning model for
the area’s other towns and villages.

Setting the geographic limits

©SymStudio 2016

The Cultural Mapping Project aim
To work together with our complementary skills and expertise on a pro-bono
basis to contribute to:
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The preliminary consultation for the forthcoming Avalon Beach Masterplan
The Development of a Vision for Avalon, and
Collect Avalon Beach specific culture/creative industry information as evidence
of local cultural resource strengths and gaps

Mapping Project Team values
The following values or principles underpin our processes:
We are committed to:






Integrated and collaborative planning
Open communication
Participation and consultation
Excellence in professional cultural planning practice
Providing value for money

Our methodology
Marketing and data collection
Our Team used a range of methods to consult with the community and to
collect relevant data. These included:













Face to face meetings with key stakeholders including Pittwater Community
Arts, Pittwater Artist Trail, Avalon Preservation Association, Pittwater Council
and later, Northern Beaches Council staff, Barrenjoey High School, Avalon
Historical Society.
Postcard design and distribution at Avalon Market Day 2015 to launch the
Project and seek comments on Avalon Beach’s top 3 cultural assets
Presentation to Enliven Pittwater in March 2016
Facilitation of 2 community workshops in April 2016 for feedback and to
identify specific items that make up Avalon Beach’s culture and its cultural
assets
Preparation and distribution of flyers, Project updates to community
organisations e.g. Palm Beach & Whale Beach Association, Eramboo Artist
Environment, and Avalon Palm Beach Business Chamber.
Distribution of media releases to local web sites and publications including
Pittwater Life, The Manly Daily, Pittwater Council online events, Pittwater
Online News.
Designing, building and analysing an online cultural assets inventory.
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Youth Avalon Beach Cultural Mapping Project
A critical aspect of the Avalon Beach Cultural Mapping Project has been the
opportunity to integrate the voice of Avalon Beach’s youth into data
gathering. Based on feedback and advice from the Principal and Creative Arts
staff at Barrenjoey High School, Year 9 and 10 visual arts students were
invited to participate in the Project from Term 1 2016. Students attended the
community workshops and actively contributed their ideas about Avalon
Beach’s top cultural assets. Year 9 students also visited key Avalon Beach
cultural sites (including Angophora Reserve and Avalon Skate Park) and
documented their visits during Term 3.
Key to the Youth Cultural Mapping Project was our Team’s commitment to
place a professional artist mentor alongside the students as part of their
creative development and to encourage imaginative interpretation of Avalon
Beach’s cultural assets. In September 2016 Eramboo Artist Environment, Terrey
Hills agreed to integrate the Project into their program and therefore
following a marketing and publicity campaign (e.g. posters/ flyers/ direct
online mail-out) a Chuffed crowd-funding call for donations to pay the artist
mentors was launched. Sufficient funds were raised from community
organisations, local businesses and individuals, to select and appoint one artist
C u l t u r a l

M a p p i n g

P r o j e c t

R e p o r t

1 9

1 1

2 0 1 6

Page

28

Sue Boaden Cultural Planner sboaden@bigpond.com – with Eramboo, Sym Studio, Simone Sinclair, Martin
McCallum, Kay Richardson

mentor, Sally Mayman, photographer, to work with Year 9 students during
Term 4. The artworks produced by the Barrenjoey High School students were
showcased at the Cultural Mapping Project launch on Avalon Market Day in
late November 2016.

© Sally Mayman 2016
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Defining Avalon Beach’s culture
Culture is one of the most complex terms in the English language and can be
simply described as the personality of a place or a way of life.8 However to
ensure that we had captured the essence of culture in Avalon Beach for this
data collection project, feedback was invited during workshop consultations
and was also informed by Pittwater Council’s Emerging Issues Paper-Arts

(2012).
For the purposes of this Project culture, art and the creative industries are
interconnected where art includes the following artforms:















Visual arts and crafts
Theatre dance, drama and circus
Literature
Music
Film-making
Design.
Australia’s creative industries have been identified in recent Government
Reports and these sectors have also been included in the scope of this
Mapping Project9 i.e.:
Architecture
Advertising and marketing
Software development and interactive content
Music and performing arts
Design and visual art
Writing, publishing and print media
Film, television and radio.
At the Avalon Beach community consultation workshops participants advised
that history and heritage including Aboriginal heritage and its contemporary
cultural practice along with the natural environment and geography were
critical to defining Avalon Beach’s sense of cultural identity. They also
commented that beach culture and surfing along with aspects of sport were
an important cultural influence for residents as well as for visitors. Education,
religion, festivals and events, cafes and restaurants were also seen as playing a

Pittwater Cultural Plan, 2006.
Andersen, Lisa, Ashton, Paul and Colley, Lisa, Creative Business in Australia: learnings from the Creative
Industries Innovation Centre 2009-2015. Sydney: UTS Press, 2016.
8
9
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part in influencing Avalon Beach’s distinctive cultural ways of life. These
elements have informed the development of the cultural assets inventory.

Avalon Beach cultural mapping framework
In order to establish a consistent set of cultural resource categories relevant
to Avalon Beach, a broad framework was identified with accompanying subcategories. This framework was presented in draft form at the workshops and
refined based on feedback. This framework forms the basis of the online
inventory or database and is outlined in detail later in this Report.
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Building the Avalon Beach Cultural
Map
Mapping cultural resources can take many forms, with the main focus being
on identifying and documenting local cultural assets. A good map is a wayfinder accessible to all users. Therefore this Project was keen to invite many
voices to build the map in order to ensure a comprehensive and useful
cultural planning tool.
Whilst data on central Sydney’s cultural infrastructure has been well
documented, and in 2006 the Pittwater Cultural Plan provided an inventory of
cultural assets across the Local Government Area, for the first time, perhaps
even for the first time in Sydney, a detailed picture of the scale of one
suburb’s culture and creativity has been collected and analysed. Taking the
Council’s 2006 data further, this Project has dug deep into the cultural
ecology of this area and put a lens on postcode 2107 - Avalon Beach.








Our mapping data has come from a variety of sources including:
Workshop data sheets
Postcards
Local media – newsletters, newspapers
Brochures/ flyers
Local knowledge
Online resources

Focus on data collection
The key method of data collection resulted from the two community
workshops held in April 2016. Over 40 people attended the workshops and
contributed detailed information on a range of Avalon Beach cultural
resources. In particular participants considered what made up Avalon Beach’s
culture and established the key themes or categories that provide Avalon
Beach’s cultural inventory framework. Follow-up information was received in
the few weeks after the workshops as participants thought of additional
information or consulted with friends, family and colleagues. The data sheets
detailing assets under each Theme were collected during the workshops and
in subsequent weeks.

Themes
The Avalon Beach Cultural Resources Framework is made up of the following
Themes:
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Creative cultural occupations
Community cultural organisations
Spaces and facilities
Aboriginal heritage
Intangible assets
Cultural heritage
Natural heritage
Festivals and events
Creative cultural businesses

Sub-categories
In order to dig deeper into the Themes sub categories were identified for the
database and these provide a means of sorting assets within their Themes to
provide a more specific picture of Avalon Beach’s cultural assets. The Subcategories are as follows:
T H E ME S

S U B CA T E G O R IE S

Creative cultural
occupations

Painters, sculptors, craft/artisans, singers, actors, writers, musicians, bands,
choirs, graphic designers, choreographers, film/video makers, multimedia
artists, photographers, fashion designers, historian, arts administrator

Community cultural
organisations

Schools- preschools, primary, secondary; arts/cultural groups; lifelong
learning; historical societies, community organisations; sports organisations.

Spaces and facilities

Arts centres, libraries, cinemas, theatres, museums, community centres,
churches, art galleries, club venues, sport/playing fields/courts; ocean pools;
netted pools; wharves; laneways.

Aboriginal heritage

Cultural sites; stories; customs; oral traditions.

Intangible heritage

Stories; customs, oral traditions; place names; knowledge.

Cultural heritage

Books, public art; heritage items/areas; monuments; collections; signs.

Natural heritage

Parks; reserves; beaches; waterways; walkways; views; flora/fauna; gardens.

Festivals and events

Festivals/ events; artist trails; markets

Creative cultural
businesses

Film and video makers; architectural services; graphic design; theatre
companies; publishing; art dealers; art galleries; radio and TV broadcasting;
Jewellers; Book shops; cafes/ bars; beach/surf culture; Cultural tourism;
restaurants; florists.
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Avalon Beach Cultural Map

– Inventory Categories

10

Painters, sculptors
Craft/ Artisans
Singers
Actors
Writers
Musicians/Bands/Choir
Film and video/

Graphic designers

movies

Choreographers

Architectural services

Film/video makers

Graphic design

Multimedia artists

Theatre companies

Photographers

Publishing

Fashion designers

Art dealers

Historians

Art galleries

Arts Administrators

Schools - Preschool, Primary,

Creative

Radio & TV
broadcasting
Jewellers
Book shops
Cafes/bars

Secondary

Creative

cultural

Community

cultural

occupations

cultural

businesses

Beach/surf culture

Arts/cultural groups
Lifelong learning
Historical societies

organisations

Community
organisations

Florists

Sports organisations

Cultural tourism

Arts centres

Restaurants

Festivals
/ events
Artists

Spaces

Festivals &

&

Avalon

events

facilities

Beach

trails
Markets

Libraries
Cinemas
Theatres
Museums
Community
centres

Cultural

Churches
Art galleries

Resources

Club venues
Sport/playing
fields/courts

Natural

Aboriginal

heritage

heritage

Ocean pools
Netted pools
Wharves
Laneways

Cultural

Parks

heritage

Reserves

Intangible

Cultural
sites

assets

Stories

Beaches

Customs

Gardens

Oral

Waterways
Walkways
Views
Flora/Fauna

10

Books

Stories

Public art

Customs

Heritage

Oral

items/areas

traditions

Monuments

Place

Collections

names

Signs

Knowledge

traditions

©Sue Boaden Cultural Planner 2015
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Postcard Project
Avalon Market Day in November 2015 provided a timely opportunity to kickstart the Project. Market Day is one of the highlights of the Avalon Beach
annual calendar attracting thousands of locals and visitors to the village over
one day. In order to encourage people to think about Avalon Beach’s cultural
assets a postcard was distributed at random inviting comment on Avalon’s
top 3 cultural assets. The postcard was also available at the Avalon
Community Library and overall 64 postcards were returned prior to the
workshops in April 2016. Students at Barrenjoey High also provided input on
their top 3 cultural assets. And not unexpectedly, Avalon Beach’s young
people identified different cultural assets to those favourite resources listed by
the general Avalon Beach community.
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The Youth Mapping project
The Eramboo Avalon Beach Youth Cultural Mapping Project ultimately
engaged Year 9 students from Barrenjoey High School in thinking about the
‘essence’ of Avalon Beach including its cultural assets; identifying those assets
most valued by local young people and then working with Sally Mayman as
artist/mentor to explore ideas and to develop creative expressions relating to
the assets. Through the use of digital photography the students were able to
reflect and document the character of Avalon Beach. The visual expressions
created during the Project formed a critical part of the Cultural Resources
Mapping Project launch and exhibition.

Skye, Year 9

Database design and access
The database or online inventory is central to the development of the Avalon
Beach Cultural Map. We used Microsoft Access 2010 as our database software
and designed a searchable, flexible and accessible online resource around the
9 key cultural resource Themes and subcategories relevant to Avalon Beach.
The database is flexible and able to be updated and printed reports can be
generated when required. The database has been designed with an eye to
also generating visual maps utilising the geographical mapping software used
by Northern Beaches Council. Visual maps based on the inventory data have
been prepared by specialist staff at the Council. They are included in this
Report – Volume 1. A summary of the Inventory or database is provided at
Volume 2 of this Report.
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Cultural Mapping Project Analysis
The Avalon Beach Cultural Mapping Project confirms that Avalon Beach is a
hub of energy on Sydney’s northern beaches. It is the home of a significant
number of creative practitioners who are operating as sole traders or as small
creative enterprises. Avalon Beach’s cultural assets or infrastructure includes a
diverse base of artists, a community with a strong sense of identity, places
rich with meaning, spaces that encourage community cohesion and
participation and a dynamic creative economy. Avalon Beach residents also
enjoy a distinctive coastal lifestyle with their own customs and traditions –
think Bilgola Bends as a community notice board and Kamikaze Corner
roundabout installations. The rich natural resources – e.g. waterways, beaches,
views, footpaths – add to the diversity of the area’s very localized community
cultural asset base and these are highly valued by the community.

The Big Picture
From our data we have identified that Avalon Beach’s cultural infrastructure
provides an important foundation for the village’s sense of identity and local
character. Our inventory or audit identified, in this first collection scan, a total
of 618 cultural resource items in the Avalon Beach village and core area. The
scale of resources available has a positive impact on community cohesion and
connectedness. Local artists and creative businesses give the village a sense of
energy – a cosmopolitan experience within a thriving and beautiful coastal
environment.
T H E ME S

TOTAL

S U B CA T E G O R IE S

Creative cultural
occupations

138

Painters, sculptors (65); craft/artisans (11); singers(1);
actors (3); writers (5); musicians, bands, choirs (8);
graphic designers (1); choreographers (0); film/video
makers (14); multimedia artists; photographers (14);
fashion designers; historian (2); arts administrator (1)

Community cultural
organisations

49

Schools- preschools, primary, secondary; arts/cultural
groups; lifelong learning; historical societies; community
organisations; sports organisations.

Spaces and facilities

141

Arts centres, libraries, cinemas, theatres, museums,
community centres, churches, art galleries, club venues,
sport/playing fields/courts; ocean pools; netted pools;
walkways (88), wharves.

Aboriginal heritage

6

Cultural sites; stories; customs; oral traditions.

Intangible heritage

20

Stories; customs (12), oral traditions; place names;
knowledge.
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T H E ME S

TOTAL

S U B CA T E G O R IE S

Cultural heritage

48

Books, public art; heritage items/areas; monuments;
collections; signs.

Natural heritage

49

Parks; reserves; beaches; waterways; walkways; views;
flora/fauna (trees); gardens.

Festivals and events

26

Festivals/ events; artist trails; markets

Creative cultural
businesses

151

Film and video makers; architectural services (18);
graphic design (23); theatre companies; publishing; art
dealers; art galleries (5); radio and TV broadcasting;
Jewellers; Book shops (2); cafes/ bars(16); beach/surf
culture (12); Cultural tourism; restaurants (16); Florists (2)

Ranking Avalon Beach’s cultural assets
Data on highly regarded assets were collected via Postcard and also during
class time at Barrenjoey High School. The most identified assets were in the
Natural Environment Theme (26) followed by 15 assets identified in the
Spaces and Facilities Theme. Cultural Heritage items are highly valued (11).
Five items were listed as priority cultural assets in the Festivals and Events
Theme.
AVALON BEACH RANKED CULTURAL

AVALON BEACH RANKED CULTURAL

ASSETS – GENERAL COMMUNITY

ASSETS – YEAR 9 AND 10
BARRENJOEY HIGH STUDENTS

1. Avalon Recreation Centre

1. Avalon Skate Park

2. Avalon Community Library

2. Village shops

3. Avalon Cinema and
Avalon Beach and Headland (equal 3rd)

3. Creative Creatures Film Festival

4. Local creative/ artists

5. Avalon Market Day

5. Avalon Surf Club

6. St Michael’s Cave

6. Gum trees and tree canopy
Angophora Reserve (equal 6th)

7. Bangalley Headland

7. Avalon Golf Course

8. Surfing at Avalon

8. Bangalley Headland

9. Avalon Beach
10. Little Avalon surf break
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Theme highlights
Creative cultural occupations
Our preliminary scan of residents of Avalon Beach who practice in a specific
art form confirms that these artists are a dynamic driver of the local creative
cultural economy. The inventory indicates that in particular Avalon Beach is
home to over 78 visual arts and craftspeople, over 23 photographers; a
number of writers and musicians and nearly 22 film and video makers. Most
are well-known and respected members of the local Avalon Beach community
Community cultural organisations
Community organisations including cultural organisations are not-for-profit
entities that provide the glue for local communities. They encourage networks
of association, volunteerism, lifelong learning from the cradle to the grave and
generally contribute to independent living and community well-being. For a
relatively small coastal community, Avalon Beach has a strong and resilient
community cultural infrastructure with many organisations celebrating over 45
years of service to the community.
Specifically Avalon supports:








3 schools
7 pre schools
9 community organisations (e.g. APA, Probus, Toastmasters, Lions Club, APB
Business Chamber etc.)
9 choirs
5 churches
9 sports organisations
Community-based space or facility






In many places cultural facilities or spaces relate to flagship arts venues such
as museums, art galleries, theatres and libraries. In Avalon Beach spaces
include the highly valued community library, recreation centre and cinema but
they also include the more under-the-radar distributed spaces that are
essential to cultural vitality and community resilience. Avalon Beach’s cultural
spaces include:
Over 80 paths and walkways providing public links to beaches and waterways
20 reserves or parks
5 clubhouses
2 netted pools and 1 ocean pool
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6 playing/sport fields
Aboriginal heritage
Recognition and celebration of the ongoing significance and energy of
Aboriginal and Torres Strait Islander cultural heritage and contemporary
practice has been slow to develop on the Northern Beaches. This Mapping
Project has provided an opportunity to share information and to highlight the
wealth of local Aboriginal culture including stories, traditions, heritage items
and places. Although information is scarce, the inventory notes that Avalon
Beach includes:




1 cultural rock art site
Diverse midden sites
Intangible assets
Intangible cultural assets can be fragile and sometimes difficult to pin down.
Intangible assets can be knowledge, skills, customs or stories. They can be
distinctive to one place or shared with others and provide a sense of identity
and continuity in a place. They can be handed down over generations and in
that place they are assets that are widely respected and acknowledged. In
Avalon Beach intangible assets include a diversity of lifestyle traditions
including:












Café culture
Backpacker culture
Bohemian traditions
Village culture
Book club culture
Wi-Fi hotspot sense of community
Culture of difference due to geographic separation
Spirit of learning and self-improvement
Emotional link to nature especially trees
Sense of community
Special knowledge held in the Avalon Beach community is respected and
celebrated:




Creative practices and art form knowledge
Geoff Searl’s historical knowledge
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Cultural heritage
Avalon Beach’s cultural heritage relates mainly to items that reflect the
village’s history since European settlement. It includes people, stories,
collections, listed heritage items and conservation areas as well as books, film,
videos, photographs held in collections or about Avalon Beach. Monuments
and plaques are part of Avalon Beach heritage as is public art that makes the
streetscapes distinctive. Examples of Avalon’s cultural heritage include:











4 Avalon inspired publications published by Ruskin Rowe Press
Avalon Historical Society collection – photographs, maps, ephemera, reports
etc.
Avalon Now YouTube series 1-2
12 Heritage items (buildings) listed in the Council’s LEP
1 Conservation Area – Ruskin Rowe streetscape
1 monument and 4 plaques
1 heritage listed tree
6 murals and 18 painted beach bollards as public art
2 silent coppers and 2 koala warning street signs
Natural heritage
Avalon Beach is renowned for and has been shaped by its beautiful natural
environment located in a valley between Pittwater and the Pacific Ocean. The
inventory map identifies the rich natural environment that adds to Avalon’s
distinctiveness and feedback at workshops indicates that Avalon Beach
residents feel an essential bond or connection towards the natural
environment that surrounds them. Items on the cultural heritage map include:









3 beaches
Distinctive flora and fauna including spotted gums, cockatoos, palm trees, tree
canopy, wetlands
8 parks
21 reserves
4 special views
3 waterways
Festivals and events
The annual calendar provides a full schedule of events across the year
including markets, exhibitions, a film festival and one-off seasonal events.
Creative arts exhibitions play an important part of Avalon Beach’s cultural life
attracting visitors and locals throughout the year. Events that attract a wider
visitor audience and therefore contribute to the local economy include:
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Avalon Big Swim
Creative Creatures Short Film Festival
Avalon Market Day
Pittwater Artists Trail – Avalon Beach resident artists
Polo by the Sea
Careel Bay Marina Winter Festival
Elaine Avenue Christmas lights
Mixed Palette Art Exhibition
Avalon Craft Cottage Exhibitions
Creative Cultural Businesses
Recent research carried out by the NSW State Government indicates that the
creative industries share of employment in the Sydney region was 6.5% in
2013.11 The research also indicates that there are heavy concentrations of
architects and other designers in and around the cities fringes including in the
former Pittwater Local Government Area. The former Pittwater Council’s 2006
Cultural Plan identified 1,193 people employed in cultural and recreation
services and who lived in the Pittwater Local Government Area.













Preliminary analysis of the 2011 Australian Census of Population and Housing
indicates that 5158 Avalon residents were employed and that 1.8% (92) of
those were employed primarily in arts and recreation services12. This data
relates to those who nominated arts and recreation as their main area of
employment. Although these workers resided in Avalon Beach they may travel
to work elsewhere. More information is needed to establish how many may
be engaged in the broader creative economy. However the mapping audit
provides the following data by relevant industry sub categories:
18 architectural firms
5 art galleries
12 beach/ surf culture related businesses
2 bookshops
15 café/bars
2 club venues
8 film and video enterprises
23 graphic design enterprises
6 landscape architects
14 learning enterprises (e.g. dance schools, art classes etc.)
9 photography enterprises

NSW Creative Industries. Economic profile. Sydney: Prepared for NSW Trade and Investment, 2013.
Australian Bureau of Statistics 2011 census of Population and Housing. Avalon (NSW) (SSC10073) B4
Industry employment by Occupation.
11
12
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4 publishers
17 restaurants

Inventory Analysis
This Mapping project marks the very beginning and not the end of mapping
efforts and cultural planning activity for Avalon Beach.
The Table below provides a summary of the results of baseline mapping of
the cultural assets – tangible and intangible – across the nine categories. The
numbers in each category box indicate the total number of assets identified in
each Category. The number in the centre box indicates the total number of
cultural assets identified for Avalon Beach. This is a first cut and as a loving
document, it is indicative only. Comments and feedback relating to gaps and
errors are welcome.

Table
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Painters, sculptors
Craft/ Artisans
Singers
Actors
Writers
Musicians/Bands/Choir
Graphic designers

Film and video/ movies

Choreographers

Architectural services

Film/video makers

Graphic design

Multimedia artists

Theatre companies

Photographers

Publishing

Fashion designers

Art dealers
Art galleries
Radio & TV

Historians

Schools - Pre-school,

Arts Administrators

Primary, Secondary

broadcasting
Jewellers

Creative

Book shops

cultural

Cafes/bars
Beach/surf culture

businesses

Florists
Cultural tourism

Arts/cultural groups

Creative
cultural
occupations
138

Community

Historical societies

cultural

Community

organisations

organisations

49

151

Restaurants

Lifelong learning

Sports organisations

Arts centres

Festivals

Festivals &

/ events

events

Spaces

Avalon

Artists
trails

&
Facilities

Beach

26

141

Cultural

Markets

Libraries
Cinemas
Theatres
Museums
Community
centres
Churches

Resources

Art galleries
Club venues

625

Sport/playing
fields/courts

Natural

Ocean pools

Aboriginal

heritage

heritage

49

Netted pools
Wharves
Laneways

6
Cultural

Parks
Reserves
Beaches

heritage

Intangible
assets

48

Customs
Oral

Waterways

C u l t u r a l

traditions

Walkways

Books

Stories

Views

Public art

Customs

Flora/Fauna

Heritage

Oral

items/areas

traditions

Monuments

Place

Collections

names

Signs

Knowledge

M a p p i n g

sites
Stories

20

Gardens

Cultural
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Qualitative Baseline data
The data collected provides insights into the current level of cultural assets or
resources in Avalon Beach. This data was mainly quantitative although since
consultation was an important aspect of the Project, feedback from the local
community provides some qualitative information. The following comments
provide insights into the current picture that is emerging in relation to holistic
and integrated planning for cultural and urban development for Avalon Beach.
S T R E NG T H S

W E A K N E SS E S

- Active and sustainable community
organisations with a respected voice
- Community goodwill and expertise in place
- Evidence of a strong creative community
- Strength of Avalon Village street structure
(wide streets/ laneways/cross street at the
heart) provides a natural precinct or activity
hub
- Distinctive geography and natural
environment
- A human scale streetscape
- Long-standing and established sense that
Avalon is an artistic coastal community
- Foundations exist for an emerging creative
economy/ creative cluster
- A rich level of basic cultural/arts assets
- An emerging community commitment to
taking ownership as citizens to make Avalon
Beach even more liveable
- Understanding at the community level of
integrated, holistic placemaking: or planning
that is informed by community voices and
dialogue.
- Dynamic population including young families
and older adults
- Well educated and travelled community with
many ideas and experiences to offer
- Broad recognition (by young and old) of the
diverse elements that make up Avalon’s
culture and cultural life.
- It’s Time – Sydney is experiencing a ‘cultural
moment’ with a heightened understanding of
what may be possible to enhance local places
through cultural initiatives
- Long community history in taking the lead in
building Avalon’s cohesive community
sometimes but not always in partnership with
the local Council.
- Strong tradition of volunteerism

- Limited resources (financial and human) to
support Avalon’s arts and cultural activities.
- Absence of a voice to coordinate/ advocate/
network/ initiate on behalf of Avalon’s creative
community.
- Where is the cultural champion?
- Focus on cultural facilities rather than
programs/ services/ projects and other cultural
infrastructure when considering arts and
cultural development
- Static numbers of empty shopfronts in
Avalon Beach village
- Relatively limited knowledge of community
cultural needs.
- Limited knowledge of the economic impact
of Avalon’s creative industries
- No coordination of facilities that encourage
creative skills development and participation
in the arts across all ages
- No strategy to foster pop-up incubator/
studios/ creative enterprises
- Small scale & flexible performance space to
showcase local talent is missing
- Absence of public art and interesting public
space
- Competition across Sydney in building
creative community branding
- A vulnerable streetscape
- Limited acknowledgement of Aboriginal
history and culture
- Under-the-radar access to Avalon’s history
and heritage through stories and
interpretation.
- Old fashioned or traditional events
management approach to the design and
presentation of events and experiences
- Silos of interest/ competition impact on
future thinking
- Limited heritage items protected by statute
and Avalon’s heritage is therefore vulnerable.
- Limited marketing of Avalon Beach to
cultural tourists due to under-developed
creative community brand.
- Gaps in knowledge of Avalon Beach’s unique
cultural strengths results in unrealised
potential for residents and for visitors.
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Ideas for Avalon Beach’s cultural future
Thinking about a whole-of-culture future for Avalon Beach stimulated much
discussion and generated the following ideas. Since many of the ideas were
mentioned or proposed more than once they have been listed in ranked order
with the most identified idea listed at the top:
1. Avalon Beach needs a calendar of annual events that includes festivals,
markets, forums and experiences that celebrate the village as a
distinctive creative arts hub on the Northern Beaches.
Specific ideas include:
- Avalon Music and Art Festival (to replace the Avalon Market Day)
- Avalon Beach Festival of Books and Film
- Avalon Beach Festival of Surf or Beach Culture
2. A one-stop community-based organisation to coordinate Avalon
Beach’s arts and cultural resources building on the Mapping Project
and to support, research, develop and evaluate relevant programs,
initiatives and services that build the village’s capacity for the future.
Specific ideas include:
- Avalon Beach Arts and Cultural Network
- Avalon Beach Annual Cultural Forum
- Liaison with Council and landlords to coordinate/ advise on cultural
and arts uses of the Recreation Centre and other village assets
3. Identification and development of accessible spaces and studios that
support local creative start-ups, that showcase local talent, that
encourage community participation and engagement and encourage a
visitor experience whilst fostering local creative skills across all artforms
including the visual and performing arts.
Specific ideas include:
- Develop a Renew Avalon initiative based on Renew Newcastle (popup studios/galleries etc.)
- Program existing spaces based on community need and to fill gaps
- Review and rename the Avalon Recreation Centre to reflect its role as
a community cultural centre at the heart of Avalon Beach and as an
anchor in the village’s creative hub.
- Develop flexible, small scale, black box performance/ rehearsal spaces
4. Establish Avalon Beach as a distinctive ‘place’ rather than anyplace.
Specific ideas included:
- More public art and street art
- Destination signage at Avalon Beach’s gateways which include
acknowledgment of Guringai country.
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- Better urban design – streetscapes and buildings including valuing
of heritage facades
- A Heritage walk/trail for Avalon Village
- A Avalon Beach Public Art Trail
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Summing up and next steps
Avalon Beach is a coastal village rich in creativity, ideas and skills with a
strong and resilient community spirit. In Avalon Beach the simple pleasures of
everyday life are valued. It is a place where young and old residents as well as
visitors coexist in a respected mix of edgy, creative chaos and traditional ‘tidy’
public urban spaces. Avalon Beach has developed its own cultural ecosystem
with many parts linked by relationships and long-standing networks of
association which can be broadly listed as specifically ‘cultural’ based on the
definition of culture applied in this Mapping Project. In Avalon Beach, a study
of local history tells us that a critical mass of voices can be quickly mobilised
to ensure that village values developed over time are respected and nurtured
for future generations.
This Project represents evidence-based thinking where a systematic approach
to problem solving and decision making is based on the collection and
analysis of data rather than on non-objective gut feelings. This more rigorous
approach is critical when resources are scarce and competition is fierce.
Systems-based thinking makes for better priority setting and for optimal and
equitable resource (often government) allocations.
The Project Team has taken an integrated approach to rolling-out the Project
in recognition of the connections and impacts that can influence culture and
cultural development. We acknowledge that whilst the economic contribution
of culture is important for the future of village growth, amenity, creativity and
the natural environment are also key drivers of community development.
This is however a unique community-led, grass-roots initiative, conceived and
delivered by the community as a planning tool for the Avalon Preservation
Association as it anticipates the forthcoming Avalon Beach Masterplan. This
Project Report will inform the Northern Beaches Council but it is not a Council
plan. The Avalon Beach Cultural Mapping Project has been developed by
skilled and qualified professionals based on community consultation and
engagement. Consultation has engaged with diverse voices including with
Avalon’s young people – students at Barrenjoey High School. It is anticipated
that it will inform the Avalon Beach community and other stakeholders with
an interest in Avalon Beach’s future.
The Recommendations listed below have emerged from the community or
have resulted from the analysis of the data. They have not been ranked and
have not been costed but they do provide a short, medium and long term
roadmap for Avalon Beach’s future cultural development and importantly, this
Project marks the very beginning and not the end of mapping efforts and
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cultural planning for Avalon Beach. To progress the ideas and
recommendations, the Avalon Beach community will need to take the lead, to
champion Avalon Beach as a creative hub, build relationships and broker
outcomes with key partners including in particular the Northern Beaches
Council.

Recommendations for Avalon Preservation
Association:
4. Formally present the Avalon Beach Cultural Mapping Project Report to
the Northern Beaches Council for information
5. Avalon Preservation Association to convene a community forum to
brief the Avalon community on the Project, its outcomes and to
consult on strategies for the future
6. Establish mechanisms that will broker and maintain cultural planning
momentum for Avalon Beach including
-

Integration of Project findings into the preparation of the Avalon
Beach Masterplan

-

Maintenance of the Avalon Beach cultural resources/ assets
inventory

-

Identify resources to commission a Postcode 2107 scan of the
Australian Bureau of Statistics creative industry classifications to
better understand the scale of employment in the creative
industries by residents of Avalon to inform the development of a
distinctive Avalon Beach brand or identity.

-

Develop an Avalon Beach cultural needs analysis that compliments
and updates Council’s 2011 Arts Issues Paper and draft Community
Strategic Plan Issues Paper 2016 and builds on the assets and gaps
in the Inventory.

-

Prepare an Avalon Beach Cultural and Creative Industries Plan to
inform future planning priorities specifically for Avalon Beach
including consideration of the development of an empty space
strategy, public art strategy, urban design principles, review of the
Avalon Beach heritage inventory and development of cultural
tourism strategy incorporating a cultural events action plan and
way-finding signage strategy.
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Appendices
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Appendix 1














Team members

Sue Boaden
Cultural planner
http://sueboaden.com.au/
Conrad Grayson
Landscape and urban design
http://symstudio.com/
Martin, McCallum
Martin McCallum P/L Theatre producer
martin@sunriseroad.com
Susan Milne
Artistic Director Eramboo Artists Environment
http://www.eramboo.com.au/
Kay Richardson
The Big Feed
http://www.thebigfeed.com.au
Simone Sinclair
simonemsinclair@gmail.com
Greg Stonehouse
Public art/urban design
http://www.milnestonehouse.com/
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Appendix 2

A v a l o n B e a c h p r o f i l e 13

CATEGORY

S T A T IS T I C

NOTES %

History

First formal
settlement
1921

Land granted to Father Therry in 1833.
Arthur Small purchased 60 acres of land
1922.

Distance from Sydney CBD

37 km

People

10,602

Male

5,177

48.8%

Female

5,425

51.2%

Aboriginal & Torres Strait
Islander people

33

0.3%

Median age

43

Children aged 0-14 years

2,226

21%

Age 65 years and over

1,749

16.5%

Families

2,929

Average children per family

1.9

Married

6,000

56.6%

Never married

3,636

34.3%

Divorced

135

8.4%

Australia

7,827

73.8%

England

1,038

9.8%

New Zealand

207

2.9%

English

5050

34.2%

Australian

3942

26.7%

Irish

1384

9.4%

Scottish

1214

8.2%

German

491

4.65%

Cultural and language diversity
Country of birth

Ancestry

13

Data based on 2011 Census of Population and Housing. ABS.
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CATEGORY

S T A T IS T I C

NOTES %

Bachelor degree level

1671 or 30.2%

National data in 2015 indicates that
29% of Australians aged 15 to 74 had a
Bachelor level degree.

Certificate level

1367 or 24.6%

National data in 2015 indicates that
31% of Australians aged 15 to 74 had a
III or IV level Certificate.

Personal

$752

NSW State average $581

Family

$2,146

NSW State average $1,477

Household

$1810

NSW State average $1,234

No religion

31.6%

NSW State average is 17.9%

Anglican

25.5%

19.9% NSW State average

Catholic

21.6%

27.5% NSW State average

English spoken only at home

9,718 or
91.7%

NSW State average is 72.5%

Households where 2 or more
languages are spoken

289 or 7.9%

NSW State average is 24.3%

Worked full-time

2,952 or 55%

NSW State average is 60.2%

Worked part-time

1,924 or
35.8%

NSW State average is 28.2%

Unemployed

206 or 3.8%

NSW State average is 5.9%

Level of Education

Median weekly incomes

Religious affiliation

Language

Employment

Industry of employment
School education

233 or 4.5%

Residential building and
construction

210 or 4.1%

NSW State average is 1.6%

Cafes, restaurants, and take away
food services

195 or 3.8%

NSW State average is 4.1%

Architectural, engineering and
technical services

195 or 3.8%

NSW State average is 1.6%

Computer system design and
related services

156 or 3%

NSW State average is 1.7%
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CATEGORY

S T A T IS T I C

NOTES %

Arts and recreation services

91 or 1.75%

See more in depth analysis of Avalon’s
Creative Industries later in this Report.
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Appendix 3

Reading list

Andersen, Lisa, Ashton, Paul and Colley, Lisa. Creative business in Australia:
learnings from the Creative Industries Innovation Centre 2009 -2015. Sydney.
UTS, 2016.
Bruen, Anna M. Small-town sustainability: a case study. (2014). Iowa State
University. Graduate Theses and Dissertations Paper 14113.
Capps, Kriston, ‘Creating sustainable cities by ‘Reimagining the Civic
Commons’ in Citylab 9 September 2016.
http://www.citylab.com/work/2016/09/creating-sustainable-cities-byreimagining-the-civic-commons/499079/

Community Strategic Plan Issues Paper. Dee Why: Northern Beaches Council,
2016.

Cultural times; the first global map of cultural and creative industries. EY for
the International Confederation of Societies of Authors and Composers
(CISAC), 2015.
Duxbury, Nancy ‘Positioning cultural mapping in local planning and
development contexts: an introduction’ in Culture and Local Governance Vol.
5. no 1-2 2015.
Mercer, Colin, Cultural planning for urban development and creative cities.
Unpublished manuscript, 2006.
http://burgosciudad21.org/adftp/Shanghai_cultural_planning_paper.pdf
Northern Beaches Council. Community Strategic Plan: Issues Paper. Dee Why:
The Council, October 2016.

NSW Creative Industries: Economic Profile prepared by NSW Trade and
Investment, June 2013.
Pittwater Social Plan 2012-2016. Emerging Issues Paper – Arts. Mona Vale:
Pittwater Council, 2012.

Pittwater Cultural Plan 2006-2011. Mona Vale: Pittwater Council, 2006.
Pittwater Economic Development Plan 2012-2016. Working locally –
Connecting globally. Discussion Paper 2: Towns and villages. Mona Vale:
Pittwater Council, 2012.

The Cultural Ribbon Draft Strategy. Sydney: City of Sydney, 2016.
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GLAM+. Putting culture at the heart of Sydney’s growth. Sydney: Futurecity for
UNSW Art & Design, 2016. Unpublished.

Tourism in Pittwater – Emerging Issues Paper (Draft). Mona Vale: Pittwater
Council, 2015.
Westbury, Marcus, Creating cities. Melbourne: Niche Press, 2016.
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